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We need new
approaches and research
infrastructure to go
beyond what commercial
platforms provide and
ensure Australian
researchers can study
social data and the way | |

platforms structure what — sowwmasconmon
people see.
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« Public health issues e.q.
alcohol, gambling, dieting

* Misinformation and fake news

e Dark ads and manipulative
consumer practices

* Influencers, apps and trends
« Cyber security and
manipulation

search applications include:

Search engine results
Government service delivery
Education apps and platforms

Social inclusion and social
marketing

Political parties and elections
Recommender systems
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Decision-Making
and Society

ADM
‘ —‘ P The Australian Ad Observatory

Your participation will help us find out how social
Thank you to our citizen scientist media advertising is targeting you and if targeted
commun ity advertising is discriminatory.

The outcomes of the research, will benefit our
understanding of platform-based advertising and
enable independent research into the role that this
algorithmically targeted advertising plays in society.
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| Three approaches

Data gathering from
transparency libraries

Custom browser
plugin

Mobile screen
recording app




| Data gathering from transparency
libraries

Ad Library

Export to JSSON
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Custom plugin

Decision-Making
and Society

ADM
‘ —‘ P The Australian Ad Observatory
+S

Your participation will help us find out how social
Thank you to our citizen scientist media advertising is targeting you and if targeted
commun ity advertising is discriminatory.

The outcomes of the research, will benefit our
understanding of platform-based advertising and
enable independent research into the role that this
algorithmically targeted advertising plays in society.




& ADM+S - The Australian Ad 0! X +

< ¢ @& chrome.google.com/webstore/detail/adm%20s-the-australian-ad-o/nekkdcndchgifogklichnbjlopephabm?hl=en
gifog )

~ chrome web store

Home > Extensions > ADM+S - The Australian Ad Observatory
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&= ADM+S - The Australian Ad C X L1 The Australian Ad Observato X -

C @& admscentre.org.au/adobservatory-register/

ADM

+S News & Events About us Research Collaborate Contact us
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- Browser Plugin -
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Australian Ad Observatory
QUT Ethics Approval Number XXXXXXXXXX

Q  Search



&= ADM+S - The Australian Ad C X L1 The Australian Ad Observato X e

C' @ admscentre.org.au/adobservatory

Are you currently residing in Australia?

Yes

What is your gender? What is your current age? What is your postcode?

Please select Please select

What is your level of education? What is the main language you speak at home?
Please select Please select

What is your party preference? What is your current employment status?
Please select Please select

What is your annual income? Q

Please select

Thank you, this concludes the demographic information section. Please click the button below to send these details and
complete the browser plugin installation, or cancel the installation without sending any information.
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THE AUSTRALIAN AD OBSERVATORY + + + + + +

| My Archive
Preferences My Archive

This is an archive of 585 advertisements collected from your Facebook News Feed since 11/05/2022.

About

Privacy Policy

REVIEW ADS I WANNA DANCE
IN YOUR AD WITH SOMEBOD) -
ARCHIVE o - Ve

View site information

Ads you donate can be reviewed
in your Ad Archive.

Ad Targeting Ad Targeting

Ad Targeting
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| Mobile app
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| Process
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| Complementary capabilities

Data gathering
from
transparency
libraries

Custom
browser

plugin

Mobile app

Are we able to observe
content of digital ads
published on
platforms?

Can we access
advertiser
information and
meta-data?

Yes, as published in
the library

Partially, by cross-
referencing with

transparency library

Only as visible in
ad images

Are we able to see
the types of users
targeted?

Partially, only for
political and social
issue campaigns*

Yes, based on
participant self-
reported data

Yes, based on
participant self-
reported data

Can we observe
patterns of ads as
they unfold in user
feeds?

Partially, for Facebook
in browser only




| From libraries to sequences
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Thanks for
listening

Contacts

Nicholas Carah
Abdul Obeid

Amanda Lawrence

Australian Social Data Observatory

Research Infrastructure for Social Data and
Digital Platforms.

The digital transformation challenge

asdo.org.au
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