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We need new 
approaches and research 
infrastructure to go 
beyond what commercial 
platforms provide and 
ensure Australian 
researchers can study 
social data and the way 
platforms structure what 
people see.

Flight data recorder displayed at HAL Museum Rameshng, CC BY-SA 

3.0 via Wikimedia Commons
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Research applications include:

• Search engine results
• Government service delivery
• Education apps and platforms
• Social inclusion and social 

marketing
• Political parties and elections 
• Recommender systems

• Public health issues e.g. 
alcohol, gambling, dieting

• Misinformation and fake news
• Dark ads and manipulative 

consumer practices
• Influencers, apps and trends
• Cyber security and 

manipulation



ASDO partners

ARC Centre of Excellence for the 
Digital Child

ARC Centre of Excellence for Automated 
Decision-Making + Society (ADM+S)



The Australian Ad Observatory



Three approaches

Data gathering from 
transparency libraries

Custom browser 
plugin

Mobile screen 
recording app

Thin Thick



Data gathering from transparency 
libraries
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Custom plugin

The Australian Ad Observatory









REVIEW ADS 
IN YOUR AD 
ARCHIVE

Ads you donate can be reviewed 
in your Ad Archive.



Process

Ad data

Meta Ad 
Library

Ad media &  
metadata

Ad ID

Participant 
ID

Participant 
database

Demographic 
data

Observation
s

OCR

Data enrichment

Australian Ad 
Observatory database

Researcher dashboard



Mobile app



Process
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Complementary capabilities

Are we able to observe 
content of digital ads 

published on 
platforms?

Can we access 
advertiser 

information and 
meta-data?

Are we able to see 
the types of users 

targeted?

Can we observe 
patterns of ads as 

they unfold in user 
feeds?

Data gathering 
from 
transparency 
libraries

Yes
Yes, as published in 

the library

Partially, only for 
political and social 
issue campaigns*

No

Custom 
browser 
plugin

Yes
Partially, by cross-
referencing with 

transparency library

Yes, based on 
participant self-
reported data

Partially, for Facebook 
in browser only

Mobile app Yes
Only as visible in 

ad images

Yes, based on 
participant self-
reported data

Yes



From libraries to sequences





Thanks for 
listening
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