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ICEBREAKER

Post-it drawing game:

Grab a partner (you don’t know) and grab a post-
it.



Why are you here



What is ResBaz?

“A global digital research skills festival promoting 

digital literacy at the centre of modern research.”

● Workshops taught by researchers/support

● New ideas and methods

● Networking and collaboration



RESBAZ AOTEAROA



Difference

● National scale

● Online

● No sponsorships

● Wide scope for workshops

https://resbaz.auckland.ac.nz/sessions/


Value

● Addressing the digital research skills gap

● Mixture of short and long-form sessions

● NZ research community-building



Next Steps

● Sustaining momentum/attractive programme

● Broadening appeal to 

disciplines/methodologies

● Local, in-person events

● Tackling drop-off



RESBAZ QLD



Our essence
● In service of the research community for 

almost a decade

● In person - fun and informal setting 

● Grassroots - “for researchers from 

researchers”



● Hyper-local - lean on institutional strengths

● Hands on - practical workshops

● Brand equity - speakers and attendees know 

what to expect 

Our value proposition 



● Sponsorships

● Continuity - succession

● Inclusion - RRR

● Involvement with industry

● HASS 

Challenges and opportunities



BREAKOUTS

1. What to teach (Sarah)
2. Why infra. providers should be there (Maca)
3. How we measure value + impact (Jacky)
4. How we grow/support our audience (Tom)
5. Potential national Australian ResBaz (You)



CHANGEOVER



KEY INSIGHTS 



Summary Document

Want a copy?

Leave your email here:

https://forms.office.com/r/ULaWeaLsHv
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